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The purpose of this research was to 1) study the factors of destination
image of Hat Yai District, Songkhla Province, 2) study the Malaysia tourists’ intention
to revisit Hat Yai District, Songkhla Province, 3) study the influence of destination
images on the Malaysia tourists’ intention to revisit Hat Yai District, Songkhla
Province. The sample were 400 Malaysian tourists who visited Hat Yai District,
Songkhla Province. The statistics was used to analyse data were frequency,
percentage, mean, standard deviation, exploratory factor analysis and multiple
regression. The results revealed that the destination image factors of the Malaysia
tourists” intention to revisit Hat Yai district, Songkhla province were classified into 3
groups namely: 1) the social network interation composed of visiting
friends/relatives, sport/recreation and meeting / exhibition/seminar, 2) relaxation for
travel composed of rest and relaxation, shopping, spa and assesibility to information,
and 3) happiness, value for money and time composed of travel cost, travelling
close to home and the interesting of cultural and historical. The percent of explained
variance was 47.23, 14.91 and 10.10, respectively. The multiple regression analysis
found that the three factors namely the social interation network, relaxation for
travel and the happiness, value for money and time were predicted the intention to
revisit of Malaysian tourists (R? = .518). All factors were shown positive relationship

exceptually the social network interation factor was shown negative relationship.
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] A
vieaied
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fiu : Garcia et al. 2004, pp.16-24

aeAUsTnaUvRINNENEAIRUN1STi TN

saRUsEneUMNEnwalsUNsTiBaLTien

Echtner and Ritchie (1991) nd@17311 n15¥AnInanwaldunIsewiien
Usynoudae 3 fismng sedl

1. Aandnealdiuntafl (Functional Characteristics) — AW &Awalf11
InIne (Psychological Characteristics)

2. MmanealauAuanyal (Attributes) - MwdnwaloAsIw (Holistic)
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Adudszansuearves Cronbach (Cronbach’s Alpha) snenitldannnsnss g
0.7 JulU wansuvvaevanuisatuiuiinuindede ansninluneaeuanufigIuLas
i lulglunsguiunisiduselula Lﬁaiﬁ%’sﬁwmimaauﬁiflmwm%aﬁwamuuaaumu
Funuusniy agldAdudsansuoanives Cronbach lamanuundedemenndnualsu
\A3a98n19§aAY (Social Network Interaction) 1Ay 0.929 fuminureunatslunis
vio4iien (Rest and Relax) Wiy 0.801 wagdnuauaula AuANAITY waztaan (Cost
and Value) 11nu 0.756

6. [¥AnadnveInTias1ei EFA Tneiidennastosdused

6.1 A1@D@ Kaiser-Meyer-Olkin measure of sampling adequacy

(KMO %30 MSA) Tfinnsandeyafiinniinsziin deyaiiinninsegidanumuizaily

[

a 6 13 = A g,Jl 1 = = U L3 té’
MTIATIZeIAUsENEUNIOLI dAeus 0 B9 1 lnawfleuiuinasieed

sEAuANNMINzaNvasdayalun1sinsAnszidadeunly

KMO = 0.90-1.00 AuIN
KMO = 0.80-0.89 A
KMO = 0.70-0.79 Anald
KMO = 0.60-0.69 Yunang
KMO = 0.50-0.59 1og

KMO < 0.50 Tshduiiweusu




6.2 @fnA" Barlett’s test of sphericity TdnagouAMNENN UGV IR
wlsangdiauduiusiunseld Araduduiusglunise corelation matrix lngd
amu@gmﬁqﬁ

Ho  : @audsengg luflanuduiusiu

H, - AU TRnge danudunusiu

Tunsiesieiinunitudfyzyausuanufgiuae dauuseneg
fenuduiusivanunsatlvimssviesdusenaula

6.3 adAAnAuLUIUTINMILUSUAaYd) Ingiiansanga MSA w3e
A1 Communality 910 Anti-image Correlation 7iuandlilunuimuevesmsislage MSA 1
AN 0.5 agmnAsiing 0.5 msdinfulstusenluainnisiies gy

6.4 AloLnu (Eigen Value) fasiaruinnin 1 InafiArdesazves
ANUWUIUTIALANNINATT 60%

6.5 n51¥ Scree Plot Ingfidunsmizududunssuuuiuinuuey
uansindudauesdusznauianuia

6.6 Rotation Component Matrix a31uiuasAUsenaukaziwlsly
osfUszneuanAmiinewssnoundinsuyunuesiusznauiiefinnsanduuslams
oefluosdtsznavla firsanamimdnesduszneviifisnuinnt vinvieau 0.3

6.7 Cross loading AifiA1unndn 0.31 1nnd1 1 ssAUszney 2gn

cut off sanlu



una 4

NaN15IY

dldq a 1

nsAnyITeL3e9 Jaduninanwalanun1sviowgdnildndnanemnusila
nauNIvIBwIvestinview e nads Tusnenialug dswinaswan delsznould
M dydnualnadanialunsiesgrideya Yademuusyins nainssunisviesiies n1s

AATIENRIAUIENDU (Factor Analysis) NMSNAUNIVIDUTLIET LaZOIUIRANYINTAININEN YA

¥
)=

nsvisaiien Felumsliaseiveyaluasiil Qﬁ%ﬂﬁ’uauamamiﬁﬂmaamﬂu 5 nou nall
Aoud 1 Myinsgvideyanulsemnsvesinvieaiisiviiade Tudune
malng Taninasvan

[ a

Aoufl 2 MTAnsgiteyafungAnssunsieuiieavesinvieaiioan
ey Tugnemalug Janinasvan

poufl 3 MIAAzsiosAUsznau (Factor analysis)

nouf 4 mﬁmiwzﬁ%’agamiLﬁaﬂﬂé’umvimLﬁmé’?’jwmﬂ’ﬂvi@uﬁa’mn
ey Tugnemalng Janinasvan

aeudl 5 Mg nanensaiiadenmdnuaifunsvieadien s1ne
malng) Sinasan fiievswadenusslandunvieitensn

Foyanwalnieadntunisinsizvidaya

(%

Pdorhiauedndnualifililumnsgidoyadsil

X uwuAedsavadinyeadeyatilinnnngusogis

S.D. unuA JEaULINATIIUYRINGLA D81

N uwnuduuvesnguiieg ililunTing e

B wnumduUszavsanasy (Regression Coefficients)

R unuAdUsEAvisanduiusman (Multiple R)

R? wuAndulsEansn1svhune (R Square)

R? adj wnuAduUssAnEnsuefifinisusuniuga (Adjusted

Square)

YY)

Sig UNUTEAULYEN

YY)

ity
* unuszaulpdAgyNIanan 0.05
ity

YY)

*% LNUSEAVUYFIAUNSEDRT 0.01



*rx unusEAutdAgyMeadan 0.00

X, wuANEaulamuInussuLarUse Rrans
X, wnuAlgInglunsAunI

X5 wuANUlNALUNISLAUNIG

Xg unuAnNdanane

Xs WUNITYUEIATY

Xs wnupududnsvosauluriosdu

X5 WAUATUSIUBINNS/D1T

Xg WUUYesisEAnNLaT U ININ

Xq WU ULAE DT N1955 51T

X1 WAUAUNANIAIUUTZINE

X1 WAUAIUAIN UL

X1 wnuguuvastouds

Xi3 LLmuﬁﬂéﬁu’mﬂmmm’gﬂﬁm%’m’buﬂamiﬁmLﬁaa
X14 wuAdEEAINtuNsIIAstoya

X1 WIUANNEE DA

X6 WnURINISULENAnIUT

X7 Lmu@mmwmmﬁﬁﬂ

X1s LNUNITWNARDULAZHDUAANE

X1o wnuaun

%20 WUNSLNSINUTEYY INSIANTS duuwn
Xo1 LmuL?jﬂmﬁ@u/zgﬂa

X, WVIULURHAN9GIND

X3 WUARILAZEUNUINIG

nsiEueran1TInsidaya

AUl 1 Han15ATIERYayanuUTEYINTvetinvieaietvInLaLde Tu
gnanIalig Jrinaval Usenoume e 91 N13Any) 818 el nsaune uay

AUNA
Y

MOUN 2 HANITIATIENTRLAMUNGANTTUNTYIBLTEWRNTIB NIy

aL@y Tugnenialng J9rinasuan Usznauniy 31UIUASIILAUNINTINN 97



ANUARIUN AN YaIN SR wTIEIve B nemInlng Jivinavan unaseyaingalali
WU Wevihulindednemaivavinutindddlatng wag lvivinuseugaauvesgne

Y |

malngjiRsgainyiedien
AOUN 3 WANITIATIENIAUTENBU (Factor analysis)

Aol 4 nanTIATIERTayanIsiiennaUNYBuEIg1veITN oL eIv1)

ey Tugnemalug Janinasvan

ABUN 5 NANITILATIZIOIUIINEINTUTITUN NS NYAIAIUNITVD N8

a |

gnemalng Taninasvan NdvsSnasonuaIlanduLviDsLeE

AUl 1 namsAaTendayadiuuseynsvesinviesiieayuaide Tu

2WNDNIALNGY JINIAFIVAN

M13N7 5 uukaziesaziulsznsvesinveaiisarualy Tusunemalng Janin

A97an
(n = 400)
Uaden1eanuussunns AU fawaz
LN
iatd] 167 41.80

AN 233 58.20



(314

Hoenin 25 Y 146 36.50
25-34 1 122 30.50
35-44 Y 96 24.00
45-54 1 25 6.20
55-64 U 11 2.80
NSANWN
snsseudne 56 14.00
HsenAnw 153 38.20
USueyes 174 43.50
GRRRITERTATRE 17 4.20
DTN
Unisew/anAned 138 34.50
Ny 7 1.80
Gﬁﬂi’]%ﬂﬁ/ﬂ/\lﬁﬂmw@ﬂ“du 182 45.50
19198403N"S 41 10.20
TRV 18 4.50
Buq 14 3.50

AN5199 5 (A1)

(n = 400)
Jadgnmedrudszanns U foway
s1ela
G(];’]ﬂ’j’] 1,000 RM 119 29.80
1,001-2,000 RM 39 9.80
2,001-3,000 RM 133 33.20
3,001-4,000 RM 44 11.00
11nN71 4,001 RM 65 16.20
AILAUNI

SOAIUF 144 36.00



sabw 49 12.20

saUd 109 27.20
509 a5 11.20
w3nelu a2 10.50
Bun 11 2.80
nilnna
ALY 152 38.00
AANAY 123 30.80
meals 65 16.20
AANZIUDDN 40 10.00
SpYUM 13 3.20
33915710 7 1.80

aﬂﬂWWTNﬁ 5WUd1%agaﬁﬁhh@aﬁmauuuuaaumwm%uﬁuﬁhﬁauﬁﬁa%wa
wadeiiiumadiunvesdieslusnenielng Swiaaewan 1w 400 AU SwUNAILG
WU A 818 N15ANYY 21N 518ld NsiAuNIauaziinna Han1TIATIERUaYa WU
Fnvieafisrrunalefiiunisdiuesdiealuswnenialng Fanda
awwan dwlvaidunendsfailuiosay 58.20 (233 au) wazsesasndunansiniuios
8¢ 41.80 (167 AW)
Fnreafiergunadefiiunadinvesdierludinenialvg Fauds
asvan dawlnajiiengluza desnin 25 Yannlan Andufosas 36.50 (146 Au) Te3awNfe
H1901g 25-3¢ U AmduFowas 30.50 (122 aw) ¥39eny 35-44 T Aadudosay 24.00 (96 Aw)
45-54 U Aniudosas 6.20 (25 Aw) wagy901y 55-64 U Soeaz 2.80 (11 AY) AaI6U
Fnreufiergunadefiiunadiuvesdierludunenialvg auds
aswan dndngdiiamsnussiuiyanifiananidudosas 43.50 (174 Aw) T09a97e
sefussen@ny Anduferar 38.20 (153 aw) snindfseudnwAndusosas 14.00 (56 Au)
wargandnUIaeT Seuay 4.20 (17 Al) MNEIGU
Tnvieafisrrnuadeiiiumaduvesiietlusnaenialngdminasuan
dulngusznauenTndrsivnms/munauenau Andudesay 45.50 (182 AW) 5898911 AB
dnisou/dndne Antdudesay 34.50 (138 Au) 1W1veians Andudovas 10.20 (41 Au)
witu Andudesay 4.50 (18 Aw) Buq (e Ininvendisawagiminanuiieodn) Andu

$owaz 3.50 (14 Au) wazinBeseny Andudesas 1.80 (7 AW) AuEIAU



Tnviesfisrnuadeiiiunmaduvesdetlusunemelvefaminasan
dnilvgjiselaoglusesu 2,001-3,000 RM Amfusosay 33.20 (133 Aw) 589a370 AN
1,000 RM Ao udpeay 29.80 (119 au) 11nna1 4,001 RM Antdudesas 16.20 (65 Aw)
3,001-4,000 RM Antlusaeas 11.00 (44 Au) uag 1,001-2,000 RM Andusesay 9.80 (39
AL) AUAIPIU

fnvieafisrrunadeiiiumadruveadietlusinemalugfminasan
drulnaiiunsunlagsadiudi Anduiosas 36.00 (144 au) sesasunde sava Anduios
8227.20 (109 aw) saln Andudovaz 12.20 (49 Aw) sa¢ Anludesay 11.20 (45 Aw)
ww3nedu Andudesaz 10.50 (42 Au) wardug (sodnsemeud) Andufosay 2.80 (11 Aw)
AUAPIU

'
| ]

HnvisafigIv el ihunad e iealugnenalnedsninaaua

dawlngunanglinin mawmile (Sgusda Sginazit 53000 uasspilse) Andudesas 38.00

)

A [ v s

(152 Aw) 583898070 Manans (53adwes Mardudes uwazynsiaten) Anduseeas 30.80

(123 Au) aald (Srundiwudau Sguzazni wazsgozles) Andusesaz 16.20 (65 Aw) nA

ziuean (Sgndudu Sgnsaniy uassguni) Andudesas 10.00 (40 Au) Sganui Andu

Soway 3.20 (13 aw) wazsgensnin Andudesas 1.80 (7 AY) mwadiy

AU 2 NAN1IATITRYaYaRIUNGANTIUNTSTB NI vaTNYiRLTED

1y lugnanIalng IINEIVaN

M9 6 TIWIULALTDIALAUNGANTIUNITVDLNEIvDITNTLTEe v alelugne

malng J9nInasvan

(n = 400)

%’agawqaﬂssumiﬁauﬁawm U foway

tnveaiisrvaadelusnamalve
IWINEIVAN

SmnuaSTiRumaduvieniien

Afausn 135 33.80

23 sy 133 33.20

4.5 pds 54 13.50

5 asquly 78 19.50



AMUAALAUAINENWAIN1TV 8L NEIVD S

SUNEMIALNY I Tnaa

goAlduy 130 32.50
A 196 49.00
FIIUMN 68 17.00
i 6 1.50
Lmdﬁaaﬂaﬁ@ﬂﬁﬂﬁ@umam
do (nsviel/Anwans/miadefiun) 46 11.50
dumesiin 123 30.80
fiounsen A 159 39.80
Fununseuseniuien 29 7.20
wilsdensefnuansiieafunisiiums 12 3.00
mMsvieafisaneUsznelng 30 7.50
uq 1 0.20

A ' 1 Y] £ = [ % ' N

NANTNA 6 WU Teyaniluresneunuuasunudulutnies ety
Nl ehumatanveaielugnenialng J9rinaaval 91U 400 AW IILUARINGD
WU A 818 N15ANY 818N 518ld NMslAunIawaziinne Han1sATIEiteya WU

Unvioafgrvantal@sdiulngiiunisdiuivissneilusneninlvg
Joinaswan uaswwsn Antdudosas 33.80 (135 Au) se9asunfe 2-3 A59 Andusesas
33.20 (133 au) wag 5 ASsTulU Anduieeas 19.50 (78 Aw) way 4-5 a3 Anluiouay
13.50 (54 AU) AUEIAU

Y 1 d' = ] 1 a <@ 1 v L4 | PN

Hnviesigarma@ediulnglinnudaiunoninanvaln1sviodiealu

Id i

Sunemalng Tawinaman & Andudesar 49.00 (196 Au) sedadu Ao sendey Andu
Soway 32.50 (130 Au) LayssIumn Anuseeay 17.00 (68 Aw) waclid AnduSeuay 1.50
(6 AL) MINAIAU

uwasteyangdalitimoniisrvuialedumandssunemeilg) Smin
asvanundigade ileuvieqd Antduiesas 39.80 (159 Au) sedasnde dumesidn An
JuSevay 30.80 (123 aw) wasde (nsviml/dnsans/misdofud) Andudesas 11.50 (46
Aw) wazmsvienisawistszmalng andudosas 7.50 (30 aw) wazdununiousemifien
AmPudevas 7.20 (29 AY) waznilidensednuasiiontunmsiunie Aadudosas 3.00 (12

Au) wazduq Andudoay 0.20 (1 AW) MUEIAU



M1597 7 FuiuveEreuwuuasunudedtauUaeile “iWevinutiniennevialugvinu

dndvddathe
idlevinuiindednemalugvinuiindedlatig MUY
Food 126
Shopping 72
Friendly people 23
Beautiful place 16
Good 15
Relaxing 13
Temple 13
Cultural 13
Elephant 7
Scenery 6
Tattoo 6
Massage 5
Central Festival 5
Happy 4
Cheap 3
Entertainment 3
Floating market 3
Duty free 2




ANS97 7 (919)

idlevinuiindedunamalugvinuiindedslaths MUY
Lady 2
Clean 2
Night market 2
Leegarden plaza 1
Religion 1
Green way 1
Holiday 1
Smile 1
Thai boxing 1
Safety 1
Intereting Destination 1

A a

NANTT 7 wudwﬁmamwuaaumm?ﬁqLi‘JuﬂfﬂvimLﬁsmmmm%w fiu
adlugnnemalug Saniaaan wansanudadiuludedianuiii “deovinuinga
sunomalvgviuinisdslate” wuirlinveafisavnuiadeings Food undigadu
TI1UIU 126 AU T998387A8 Shopping 971UU 72 AU Friendly people 91u2U 23 Al
Beautiful place 37121 16 AU Good 91U 15 AU Relaxing 911U 13 AU Temple 91U
13 AU Culture 971U 13 AU Elephant 37U 7 AU Scnery 371142U 6 AU Tattoo 91U 6
AU Massage 91U2U 5 AU Central Festival 91U2u 5 AU Happy 31U2U 4 AU Cheap
97U 3 AU Entertianment 97U2U 3 AU Floating Market 9713u 3 AU Duty fee 371U 2
AU Lady 971u7U 2 AU Clean 9717U 2 AU Night market 91U7U 2 AU Leegarden plaza
7U7U 1 AU Religion 971UU 1 AU Green way 9747U 1 AU Holiday 971471 1 AU Smile
71U 1 AU Thai boxing 91U 1 Safety 97uU1 AU wagintereting Destination 971U 1

AU AUAEAU



M13197 8 IuIuveEnaukuUasUAudafnNUa1eUn “ IiM1uTEyIAAuYe9EILne

=P

malvgdsganvisaiiey”

Thinuszygasuvassnemalugiinsga 317U
tiviaaiien
Floating market 54
street foods 29
Asean plaza 23
Coconut Icecream 17
Leegarden plaza 13
Thai massage 12
Temple 10
Night market 10
Shopping 9
Culture 9
Tuk Tuk 8
Elephant 8
Friendly people 7
Central festival 5
Greenway a4
Pray 3
Walking street 3
Cheap 3
Cable car 3
Gimyong market 2
Relax 2
Tourism authority 1

Clean

—_




91NA1599 8 nugreukuuasunmdnlulnriewfieryiuiade iy
madtugnaemalg Jswinaswan uansanudaiuludermauiiin “liiuszyganu
YoIg NI lngNfatinvisunies” wuirinvieunglyuuageAndn Floating market

<

Hugausiuressinemalug Samdaaswannfigadudiuou 54 au sesamnde street foods
1UIU 29 AU Asean plaza 91UU 23 AU Coconut Icecream 91UU 17 AU leegarden
plaza 91U2U 13 AU Thai massage 31U 12 AUtemple 971U2U 10 AU Night market
37U 10 AU Shopping 31U 9 AU Culture 31U 9 AU Tuk Tuk 91UIU 8 AU Elephant
8 AU Friendly people 91U 7 AU Central festival 37U7U 5 AU Greenway 914U 4 AU
Pray 91147U 3 AU walking street 97U 3 AU cheap 91U 3 AU Cable car 314U 3 AU
Gimyong market 9117U 2 AU Relax 91U7U 2 AU Tourism authority 314U 1 AY WaAY

clean 97U 1 AU HIUAIRU

M99 9 FesazauNgAnIIUNITaRTgIveItnviowisd s unalelugneialug

FIWINFIVAN

(n = 400)

oy anginIIuN1TIawNEIvVaINTiaIeY12 Souaz

unadelugnamalig I9INEIVaN

wiorananaudaaulanduuvieaiislugine

WA InaIraIUINgn

WNNDULATNOUAANY 77.00
Beanfiow/i 6.50
WIRRANNGIND 10.20
AulazdunNuINIg 5.20
FUNIN 3.20
IANANAEUN 2.80
NS nSImUTEY TNIIANTT duuun 1.00
Buq 3.50

1NM151991 9 WudvaHananauAnFNlaNAUNIYINNALTLAUN 19U

'
(Y] [ =

gnenmalvg dandnasvaiuinfigans Wnioulaziounaly Sovag 77.00 509891170

o

WIAHANNEINT Joear 10.20 LW/ IR Tavay 6.50 Auuardunuinig seeay 5.20



au9 (219113 Yo uagis) Segar 3.50 YN 3.20 IMANANAIAUT Toeay 2.80 Lay

NsNTIUsEYN TnI3ANTT duNw) Seuaz 1.00 MUY

AaUT 3 N15IAITITHBIAUTENBULTIE1573 (Exploratory Factor

Analysis)

f1519 10 N1SAATIZNDIAUTLNDULTIASD

23AUsENBY Factor ~ Communalities Eigenvalue Variance Mean SD a
loading
Social Network Interaction 5.195 47230 322 1.25 0093
WMANANG SN 906 0.877
Bouitouniognd .893 0.862
Awardunuinis 835 0.794
MaTIUUTEYI INTIANS 816 0.788
duuun
Rest and Relax 1.640 14.907 391 0.84 0.84
MINNHBULATHDUARNE 0.851 0.759
msteuda 0.800 0.688
auln 0.700 0.567
ANvavaInlumsinistoya 0.871 0.575
Value and Cost 1.111 10.098 361 094 0.76
alganslunsiaunig 0.789 0.703
anulnalunisiiunig 0.784 0.668
anuunaulamuinusssuLay 0.730 0.665
UselRmans
Total Variance 72.24

21I5NT 10 MIReTwiesAUszneudsdse wui Jademananiissia
fiAn Factor Loading Wiy 0.906 A1 Communalities winfiu 0.877 iesiiau/a1f I
Factor Loading 117U 0.893 Communalities 111U 0.862 AWLazdunuIn1g den Factor
Loading 111U 0.835 A1 Communalities i1y 0.794 Lazn1513IUTEYs INTIANT
&1 fiF1 Factor Loading iinifu 0.816 #1 Communalities i1y 0.788 1 4 Hadeiléise
FedooaRUsrneudtdundetreduiusnisdanu (Social Network Interaction) 11
Figenvalue W1AU 5.195 A1 Variance 111U 47.230 A1 Mean Wiy 3.22 S.D. M1AU 1.25
A o AU 0.93 wazUadenisinrauuaziaumAaie a1 Factor Loading 11U 0.851 A1

a0

Communalities 11117 U 0.759 n1598U U9 HA A1 Factor Loading tvi1Au 0.800 A1



Communalities L¥INAU 0.688 @U13A1 Factor Loading 1i1Au 0.700 A1 Communalities

v

WU 0.567 wagaudzainluni1sidndedaya A1 Factor Loading YAy 0.871 A1

e

v
v A (3

Communalities 11U 0.575 99 4 Uadell ﬁﬁ’am%aamﬂizﬂaijéfmmmsiauﬂmsiumi

vioaifies (Rest and Relax) 1 Eigenvalue iy 1.640 A1 Variance winfu 14.907 A1

ISP

Mean iU 3.91 S.D. ti1fU 0.84 A1 a infu 0.84 wazdaveanlgatalunisiiunig den

Factor Loading 11111iu 0.789 @1 Communalities 117U 0.703 Aulnalun1siaunig dan
Factor Loading 111U 0.784 A1 Communalities tvi1A1U 0.668 haga1nuuaulaniu

o

TausssulazUsyIRr1ans Factor Loading windu 0.730 A1 Communalities iy 0.665

o v v
v v A

4 3 Uil IdenstersAusznaudinuaugule AnuAuAILAzLIa (Cost and Value) &
A1 Eigenvalue 111U 1.111 A1 Variance 1v11AvU 10.098 A1 Mean i1AU 3.61 S.D. 1A

0.94 A1 A WA 0.76 wagA1 Total Variance WA 72.24

A15ATITHAUNUIZEUVBIR I UTDETL A8 1EN15A1ERUBLA &
nvuangudade

7el9n157A 189 KMO (Kaiser-Meyer-Olkin) Wa e Bartlett’s Test of

@3C

Sphericity lunsnaasuammIzanvenuUsdaszidanumnanfiaz1938n1sara
Yaduuield KMO (Kaiser-Meyer-Olkin) {un1snageuinmuusnne danumuizanluns
Anszvinielal mne KMO ge (Anflweuiufe 0.5-1.00) uansideyasinrunngasilunis
ihlul#iisevdade lunisnduiu min KMO #1ndt 0.5 wansitdeyalimanzauiay

PldTglun15shpszsidadelaen e lun1SRANSUAIN

sEAuANNMINzaNvastayalun1stinisinszidadeunly

KMO = 0.90-1.00 AuIn
KMO = 0.80-0.89 A

KMO = 0.70-0.79 Anald
KMO = 0.60-0.69 Y1uUnang
KMO = 0.50-0.59 Uog
KMO < 0.50 TiBuiivensu

dmSUNINAEBU Bartlett’s Test of Sphericity L Uun1sMAgRUIRILUTAY SAudusius

serineiuniali lnen153deasadllanimue a = 0.05 wasAsauNfgIy Ao



= fwlsdaselufimnuduiusseninaiu way
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AN51971 11 AN319uaneAn Bartlett’s test Sphericity wazAn Kaiser-Meyer-Oklin (KMO)

KMO and Bartlett’s Test

Kaiser-Meryer-Olkin Measure of ~ Sampling Adequacy. .940
Approx. Chi-Square 6449.089

Bartlett’s Test of Sphericity Df 253

Sig. .000

31NA15199 11 wuda T KMO winfiu 0.940 waneindeyanisiusiuladl
AnULnzaunazilUllun1sAseU a8 lusEAUR LasHaINN1INAEBU Bartlett’s Test
of Sphericity Wu313@A1 Chi-Square = 6449.089 wagia1 Sig. tM1AU 0.000 FIUDHNINAT
seautledAgyn1eas 0.05 Tun1svadeu Aety J9UGES Hy wanadn fauwusdasens 11 67
~ o W ¢ ' o v ow ' o A a P a
wUssinnuduiussendnegiu aguledn duwdseneg dsnandanumuisaniiazldneiianis
Aty wazanunsatnlUltaseitateaslula nanisiasigitadenuinaiusadn

nqudadela 3 nqu 1nviavue 11 fuds

duil 4 wan1sAeszdeyaniuauaslanduinvisaiiedgnvastinviaaiieay1d

unaelugnemalveg Jningsvan



M13197 12 Aady () drudesuuuinsgiu (S.0.) vesnuaslandunvioaiis 19199

tnvisaeraa@elusnemalvg Janinasvan

318N19 X S.D. Cronbacha
mndesdrduladuazidonsnnomalnghduganune 0.934
Uanemssnada 398 0813
g iilousaz Rl iesfisnenalug 4.01  0.806
Suslatlsnduaniiorsnemalnasnadilusuan 4.06  0.860
AUPYINITUDUNDUA A UDY") 394 0873

o [y [ [ A Ao o A
gnenabig Jwinaswwalumadonfddgynantunis

Wwunaluaunen 3.84  0.859
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Questionnaire: The Influences of Destination Image Factors on Malaysian

Tourists’ Revisit Intention Hatyai

Dear Sir or Madam!

Good morning/afternoon and welcome to our tourist destination. We are pleased
that you decided to visit Hatyai. We kindly ask you to participate in a survey which
will help to improve tourism experiences at the destination. The interview will take

about 5 minutes and is conducted anonymously.

Please make a mark / in the appropriate box

PART1: Personal information

1. Gender

[ 1. Male [ 2. Female

2. Age

[ 1. Less than 25 years [ 2 2524 years

[ 3. 3544 years [ 4. 4554 years

[ 5. 55-64 years [] 6. More than 65 years
3. Education

[ 1. Lower than High School 2. High School

[ 3. Bachelors’ Degree

[]a. Higher than Bachelors’ Degree

4. Present Occupation

[] 1. Student [ 2. Retirement
[ 3. Private/Government sector employee [ 4. Merchant/Business Owner

[] 5. Housewife [16 Others .



5. Averaged revenue per month (RM)

[ 1 1. Less than 1,000 RM [ 12 1,001-2,000 RM
[13.2,001-3,000 RM [ 14 3001-4,000 RM

[_] 5. More than 4,001 RM

6. Vehicles traveling

|:| 1. Private car |:| 2. Train
[ 1 3. Bus/Coach [ 14 van
[15.A plane [ 6. Others oo

7. Do you come from which region of Malaysia

[ 1. Northern Region [ 2. Central Region
[ 3. southern Region [ 4. East Coast

[ 5. sabah [ 4. sarawak

[ 7. Others oo

PART2: Malaysia's Tourist Travel Behavior to Hatyai
1. How many time have you visit Hatyai?
[ 1. First time [ 2. 2-3 times

[] 3. 4-5 times [ ] 4. More than 5 times

2. What is your image of Hatyai
[ 1. Excellent [ 2. Positive

[ 3. Neutral [ 4. Totally negative

3. What most kind of data source motivates you to travel to Hatyai

[ 1. Medias (television/magazines/newspapers) [ 2. Internets

[ 3. Friends or relative []a. Agents or tour companies

[ 5. Book or magazines about tourism [ 6. Tourism Authority of Thailand
[ 7. Others oo



4. What images or characteristics come to mind when you think of Hatyai as a tourist

destination?

6. What are the main reasons for your visit Hatyai

[] 1. Rest and relaxation 2. Visiting relatives and friends
[ 3. Business reasons [ 4. Sports and recreation
[] 5. Health [ e. Religious reasons

[] 7. Attending a conference, meeting, seminar and exhibitions

[ 18 Others .

PART3: Please Rate how these Following Characteristics Influence your Revisit

Decision-making

Degrees
Factors

Least Little Medium | Much | Most

1. Interesting cultural and historical

attractions

2. Costs of travel and living

3. Easy to get to/Close to home

4.  Safe city

5. Local transportation service




Smiles and friendship of Thais

Food/Drink/Restaurants

Good souvenirs

Scenery/Natural Attraction

10.

Varieties of special event/festivals

11.

Entertainments

12.

Good shopping possibilities

13.

Facilities for tourism information

14.

Information access

15.

Cleanliness

16.

Outdoor activities

17.

The quality of accommodation

18.

Rest and relaxation

19.

Variety of Spa/Massage/Medical/Health

20.

Attending a conference, meeting,

seminar and exhibitions

21.

Visiting relative and friends

22.

For business reasons

23.

Sports activities




PART4: Below is a list of statements assessing your revisit intention to Hatyai.

Please Mark / that best represents your agreement with the statements

Degrees
Factors

Least Little Medium | Much

Most

1. If 1 had to decide again | would choose

Hatyai as destination again

2. Encourage friends and relative to visit

Hatyai

3. I intend to revisit Hatyai in the future

4. | would like to visit Hatyai more often

5. Hatyai is the priority choice in future

travelling

Part 5: Suggestions to Develop Hatyai as an Attractive Tourist Destination
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Communalities

Initial Extraction
Interesting cultural and 1.000 .596)
historical attractions
Costs of travel and living 1.000 .575
Easy to get to/Close to home 1.000 .673
Safe city 1.000 .580
Local transportation service 1.000 .623
Smiles and friendship of 1.000 .578
Thais
Food/Drink/Restaurants 1.000 .588
Good souvenirs 1.000 .620,
Scenery/Natural Attraction 1.000 .569
Varieties of special 1.000 .619
event/Festivals
Entertainments 1.000 .619
Good shopping possibilities 1.000 .607
Facilities for tourism 1.000 .673]
information
Information access 1.000 .598
Cleanliness 1.000 .554
Outdoor activities 1.000 .610
The quality of 1.000 .607
accommodation
Rest and relaxation 1.000 .690
Variety of 1.000 .445
Spa/Massage/Medical/Health
Attending a conference, 1.000 177
meeting, seminar and
exhibitions
Visiting relative and friends 1.000 .852
For business reasons 1.000 .824
Sports activities 1.000 .738

Extraction Method: Principal Component Analysis.



Communalities

Initial Extraction
Interesting cultural and 1.000 .665)
historical attractions
Costs of travel and living 1.000 .703
Easy to get to/Close to home 1.000 .668
Good shopping possibilities 1.000 .688
Information access 1.000 .575
Rest and relaxation 1.000 .759
Variety of 1.000 .567|
Spa/Massage/Medical/Health
Attending a conference, 1.000 .788
meeting, seminar and
exhibitions
Visiting relative and friends 1.000 .862
For business reasons 1.000 .877
Sports activities 1.000 794

Extraction Method: Principal Component Analysis.



Total Variance Explained

Co Extraction Sums of

mp Initial Eigenvalues Squared Loadings

one % of [Cumulati % of |Cumulati
nt | Total |Variance| ve % | Total [Variance| ve %
1 5.195] 47.230] 47.230| 5.195| 47.230| 47.230
2 1.640f 14.907| 62.137| 1.640| 14.907| 62.137
3 1.111| 10.098] 72.235| 1.111] 10.098| 72.235
4 .676| 6.143| 78.378

5 .519 4.722] 83.100

6 457 4.156| 87.256

7 400 3.639] 90.895

8 .378| 3.436] 94.331

9 277 2.521| 96.852

10 185 1.682| 98.534

11 .161| 1.466| 100.000

Extraction Method: Principal Component Analysis.

Total Variance Explained

Rotation Sums of Squared Loadings

Compo

nent Total % of Variance | Cumulative %
1 3.276 29.784 29.784
2 2.582 23.476 53.260
3 2.087 18.975 72.235

Extraction Method: Principal Component Analysis.



Component Matrix?

Component
2 3

Attending a conference, .804 -.371
meeting, seminar and
exhibitions
Sports activities .795 -.337
For business reasons .795 -.464
Visiting relative and friends 792 -.464
Interesting cultural and .661 451
historical attractions
Information access .658 .343
Costs of travel and living .632 .549
Good shopping possibilities .604 531
Variety of .601 .358
Spa/Massage/Medical/Health
Easy to get to/Close to home .583 .569
Rest and relaxation .569 .630

Extraction Method: Principal Component Analysis.

a. 3 components extracted.

Rotated Component Matrix?




Component

2

For business reasons
Visiting relative and friends
Sports activities

Attending a conference,
meeting, seminar and

exhibitions
Rest and relaxation
Good shopping possibilities

Variety of
Spa/Massage/Medical/Heal

Information access

Costs of travel and living

Easy to get to/Close to home

Interesting cultural and

historical attractions

th

.906
.893
.835
.816

.851
.800
.700

.671

.789
784
.730

Extraction Method: Principal Component Analysis.

Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 5 iterations.

Component Transformation Matrix

Compo

nent 1 2 3

1 .688 .538 .487
2 -.661 742 115
3 -.300 -.401 .866

Extraction Method: Principal Component

Analysis.

Rotation Method: Varimax with Kaiser

Normalization.



Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 400 100.0
Excluded? 0 .0
Total 400 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's

Alpha N of Items

.934

Item-Total Statistics

Cronbach's
Scale Mean if |Scale Variance if| Corrected Item- Alpha if Item
Item Deleted Item Deleted | Total Correlation Deleted
If I had to decide again | 15.8450 9.154 .862 .913
would choose Hatyai as
destination again
Encourage friends and 15.8075 9.249 .849 .915
relative to visit Hatyai
| intend to revisit Hatyai in the 15.7650 9.158 .800 .924
future
| would like to visit Hatyai 15.8800 8.818 .863 912
more often
Hatyai is the priority choice in 15.9825 9.346 757 .932

future travelling




Scale Statistics

Mean Variance | Std. Deviation N of ltems
19.8200 14.058 3.74937 5
Frequency Table
Gender
Cumulative
Frequency Percent Valid Percent Percent
Valid Male 167 41.8 41.8 41.8]
Female 233 58.3 58.3 100.0
Total 400 100.0 100.0
Age
Cumulative
Frequency Percent Valid Percent Percent
Valid Less than 25 years 146 36.5 36.5 36.5
25-34 years 122 30.5 30.5 67.0
35-44 years 96 24.0 24.0 91.0
45-54 years 25 6.3 6.3 97.3]
55-64 years 11 2.8 2.8 100.0
Total 400 100.0 100.0
Education
Cumulative
Frequency Percent Valid Percent Percent
Valid Lower than High School 56 14.0 14.0 14.0
High School 153 38.3 38.3 52.3]
Bachelors’ Degree 174 43.5 43.5 95.8
Higher than Bachelors’ 17 4.3 4.3 100.0
Degree
Total 400 100.0 100.0




Occupation

Cumulative
Frequency Percent Valid Percent Percent
Valid  Student 138 34.5 34.5 34.5
Retirement 7 1.8 1.8 36.3
Private/Government sector 182 45.5 45.5 81.8
employee
Merchant/Business Owner 41 10.3 10.3 92.0
Housewife 18 4.5 4.5 96.5
Others 14 35 35 100.0
Total 400 100.0 100.0
Averaged
Cumulative
Frequency Percent Valid Percent Percent
Valid  Less than 1,000 RM 119 29.8 29.8 29.8
1,001-2,000 RM 39 9.8 9.8 39.5
2,001-3,000 RM 133 33.3 33.3 72.8
3,001-4,000 RM 44 11.0 11.0 83.8
More than 4,001 RM 65 16.3 16.3 100.0]
Total 400 100.0 100.0
Vehicles
Cumulative
Frequency Percent Valid Percent Percent
Valid Private car 144 36.0 36.0 36.0]
Train 49 12.3 12.3 48.3
Bus/Coach 109 27.3 27.3 75.5
Van 45 11.3 11.3 86.8
A plane 42 10.5 10.5 97.3
Others 11 2.8 2.8 100.0]
Total 400 100.0 100.0

region



Cumulative
Frequency Percent Valid Percent Percent
Valid Northern Region 152 38.0 38.0 38.0
Central Region 123 30.8 30.8 68.8
Southern Region 65 16.3 16.3 85.0
East Coast 40 10.0 10.0 95.0
Sabah 13 3.3 3.3 98.3
Sarawak 7 1.8 1.8 100.0
Total 400 100.0 100.0
time
Cumulative
Frequency Percent Valid Percent Percent
Valid  First time 135 33.8 33.8 33.8
2-3 times 133 33.3 33.3 67.0
4-5 times 54 13.5 13.5 80.5
More than 5 times 78 19.5 19.5 100.0
Total 400 100.0 100.0
image
Cumulative
Frequency Percent Valid Percent Percent
Valid Excellent 130 325 325 32.5
Positive 196 49.0 49.0 81.5
Neutral 68 17.0 17.0 98.5
Totally negative 6 1.5 1.5 100.0
Total 400 100.0 100.0




source

Cumulative
Frequency Percent Valid Percent Percent

Valid Medias 46 11.5 115 11.5

Internets 123 30.8 30.8 42.3

Friends or relative 159 39.8 39.8 82.0

Agents or tour companies 29 7.3 7.3 89.3

Book or magazines about 12 3.0 3.0 92.3

tourism

Tourism Authority of Thailand 30 7.5 7.5 99.8]

Others 1 .3 .3 100.0

Total 400 100.0 100.0

Rest and relaxation
Cumulative
Frequency Percent Valid Percent Percent

Valid  yes 308 77.0 77.0 77.0

no 92 23.0 23.0 100.0

Total 400 100.0 100.0

Visiting relatives and friends
Cumulative
Frequency Percent Valid Percent Percent

Valid yes 26 6.5 6.5 6.5

no 374 93.5 93.5 100.0

Total 400 100.0 100.0




Business reasons

Cumulative
Frequency Percent Valid Percent Percent
Valid yea 41 10.3 10.3 10.3
no 359 89.8 89.8 100.0
Total 400 100.0 100.0
Sports and recreation
Cumulative
Frequency Percent Valid Percent Percent
Valid  yes 21 5.3 5.3 5.3
no 379 94.8 94.8 100.0
Total 400 100.0 100.0
Health
Cumulative
Frequency Percent Valid Percent Percent
Valid yes 13 3.3 3.3 3.3
no 387 96.8 96.8 100.0
Total 400 100.0 100.0
Religious reasons
Cumulative
Frequency Percent Valid Percent Percent
Valid yes 11 2.8 2.8 2.8
no 389 97.3 97.3 100.0
Total 400 100.0 100.0




Attending a conference, meeting, seminar and exhibitions

Cumulative
Frequency Percent Valid Percent Percent
Valid yes 4 1.0 1.0 1.0
no 396 99.0 99.0 100.0
Total 400 100.0 100.0
Others
Cumulative
Frequency Percent Valid Percent Percent
Valid  yes 14 35 35 35
no 386 96.5 96.5 100.0
Total 400 100.0 100.0
Interesting cultural and historical attractions
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 13 3.3 3.3 3.3
Little 23 5.8 5.8 9.0
Medium 143 35.8 35.8 44.8
Much 167 41.8 41.8 86.5
Most 54 135 135 100.0
Total 400 100.0 100.0




Costs of travel and living

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 2 5 5 5
Little 31 7.8 7.8 8.3
Medium 156 39.0 39.0 47.3
Much 136 34.0 34.0 81.3
Most 75 18.8 18.8 100.0
Total 400 100.0 100.0
Easy to get to/Close to home
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 14 35 35 35
Little 37 9.3 9.3 12.8
Medium 112 28.0 28.0 40.8
Much 152 38.0 38.0 78.8
Most 85 21.3 21.3 100.0
Total 400 100.0 100.0
Safe city
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 1 3 3 3
Little 26 6.5 6.5 6.8
Medium 134 335 33.5 40.3
Much 171 42.8 42.8 83.0
Most 68 17.0 17.0 100.0
Total 400 100.0 100.0




Local transportation service

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 7 1.8 1.8 1.8
Little 18 4.5 4.5 6.3
Medium 105 26.3 26.3 325
Much 190 47.5 47.5 80.0
Most 80 20.0 20.0 100.0
Total 400 100.0 100.0
Smiles and friendship of Thais
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 7 1.8 1.8 1.8
Little 15 3.8 3.8 5.5
Medium 97 24.3 24.3 29.8
Much 186 46.5 46.5 76.3
Most 95 23.8 23.8 100.0
Total 400 100.0 100.0
Food/Drink/Restaurants
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 3 .8 .8 .8
Little 12 3.0 3.0 3.8
Medium 63 15.8 15.8 195
Much 166 41.5 41.5 61.0
Most 156 39.0 39.0 100.0
Total 400 100.0 100.0




Good souvenirs

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 6 15 1.5 15
Little 15 3.8 3.8 5.3
Medium 83 20.8 20.8 26.0
Much 184 46.0 46.0 72.0
Most 112 28.0 28.0 100.0
Total 400 100.0 100.0
Scenery/Natural Attraction
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 4 1.0 1.0 1.0
Little 18 4.5 45 5.5
Medium 118 29.5 29.5 35.0
Much 170 42.5 42.5 77.5
Most 90 22.5 22.5 100.0
Total 400 100.0 100.0
Varieties of special event/Festivals
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 3 .8 .8 .8
Little 19 4.8 4.8 5.5
Medium 120 30.0 30.0 35.5
Much 187 46.8 46.8 82.3
Most 71 17.8 17.8 100.0
Total 400 100.0 100.0




Entertainments

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 7 1.8 1.8 1.8
Little 18 4.5 4.5 6.3
Medium 109 27.3 27.3 335
Much 170 42.5 42.5 76.0
Most 96 24.0 24.0 100.0
Total 400 100.0 100.0
Good shopping possibilities
Cumulative
Frequency Percent Valid Percent Percent
Valid  Little 20 5.0 5.0 5.0
Medium 90 22.5 22.5 27.5
Much 168 42.0 42.0 69.5
Most 122 30.5 30.5 100.0
Total 400 100.0 100.0
Facilities for tourism information
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 5 1.3 1.3 1.3
Little 17 4.3 4.3 5.5
Medium 128 32.0 32.0 37.5
Much 158 39.5 39.5 77.0
Most 92 23.0 23.0 100.0
Total 400 100.0 100.0




Information access

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 1 .3 .3 .3
Little 25 6.3 6.3 6.5
Medium 128 32.0 32.0 38.5
Much 170 42.5 42.5 81.0
Most 76 19.0 19.0 100.0
Total 400 100.0 100.0
Cleanliness
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 5 1.3 1.3 1.3
Little 33 8.3 8.3 9.5
Medium 137 34.3 34.3 43.8
Much 153 38.3 38.3 82.0
Most 72 18.0 18.0 100.0
Total 400 100.0 100.0
Outdoor activities
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 6 15 15 1.5
Little 30 7.5 7.5 9.0
Medium 109 27.3 27.3 36.3
Much 176 44.0 44.0 80.3
Most 79 19.8 19.8 100.0
Total 400 100.0 100.0




The quality of accommodation

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 5 1.3 1.3 1.3
Little 14 35 35 4.8
Medium 115 28.8 28.8 335
Much 180 45.0 45.0 78.5
Most 86 21.5 21.5 100.0
Total 400 100.0 100.0
Rest and relaxation
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 1 .3 .3 .3
Little 11 2.8 2.8 3.0
Medium 69 17.3 17.3 20.3
Much 184 46.0 46.0 66.3
Most 135 33.8 33.8 100.0
Total 400 100.0 100.0
Variety of Spa/Massage/Medical/Health
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 14 35 35 35
Little 16 4.0 4.0 7.5
Medium 75 18.8 18.8 26.3
Much 172 43.0 43.0 69.3
Most 123 30.8 30.8 100.0
Total 400 100.0 100.0




Attending a conference, meeting, seminar and exhibitions

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 45 11.3 11.3 11.3
Little 38 9.5 9.5 20.8
Medium 131 32.8 32.8 53.5
Much 138 34.5 34.5 88.0
Most 48 12.0 12.0 100.0
Total 400 100.0 100.0
Visiting relative and friends
Cumulative
Frequency Percent Valid Percent Percent
Valid  Least 65 16.3 16.3 16.3
Little 38 9.5 9.5 25.8
Medium 101 25.3 25.3 51.0
Much 131 32.8 32.8 83.8
Most 65 16.3 16.3 100.0
Total 400 100.0 100.0
For business reasons
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 77 19.3 19.3 19.3
Little 46 11.5 11.5 30.8
Medium 99 24.8 24.8 55.5
Much 122 30.5 30.5 86.0
Most 56 14.0 14.0 100.0
Total 400 100.0 100.0




Sports activities

Cumulative
Frequency Percent Valid Percent Percent

Valid  Least 52 13.0 13.0 13.0
Little 44 11.0 11.0 24.0
Medium 108 27.0 27.0 51.0
Much 131 32.8 32.8 83.8
Most 65 16.3 16.3 100.0
Total 400 100.0 100.0

If I had to decide again | would choose Hatyai as destination again

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 5 1.3 1.3 1.3
Little 9 2.3 2.3 35
Medium 80 20.0 20.0 23.5
Much 203 50.8 50.8 74.3
Most 103 25.8 25.8 100.0
Total 400 100.0 100.0
Encourage friends and relative to visit Hatyai
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 4 1.0 1.0 1.0
Little 9 2.3 2.3 3.3
Medium 76 19.0 19.0 22.3
Much 200 50.0 50.0 72.3
Most 111 27.8 27.8 100.0
Total 400 100.0 100.0




I intend to revisit Hatyai in the future

Cumulative
Frequency Percent Valid Percent Percent
Valid Least 6 15 1.5 15
Little 10 2.5 2.5 4.0
Medium 71 17.8 17.8 21.8
Much 182 45.5 45.5 67.3
Most 131 32.8 32.8 100.0
Total 400 100.0 100.0
I would like to visit Hatyai more often
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 4 1.0 1.0 1.0
Little 15 3.8 3.8 4.8
Medium 96 24.0 24.0 28.8
Much 171 42.8 42.8 71.5
Most 114 28.5 28.5 100.0
Total 400 100.0 100.0
Hatyai is the priority choice in future travelling
Cumulative
Frequency Percent Valid Percent Percent
Valid Least 3 .8 .8 .8
Little 17 4.3 4.3 5.0
Medium 116 29.0 29.0 34.0
Much 170 42.5 42.5 76.5
Most 94 235 23.5 100.0
Total 400 100.0 100.0




Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
If | had to decide again | 400 1.00 5.00 3.9750 .81304
would choose Hatyai as
destination again
Encourage friends and 400 1.00 5.00 4.0125 .80558]
relative to visit Hatyai
I intend to revisit Hatyai in the 400 1.00 5.00 4.0550 .85955
future
| would like to visit Hatyai 400 1.00 5.00 3.9400 .87368]
more often
Hatyai is the priority choice in 400 1.00 5.00 3.8375 .85903
future travelling
Valid N (listwise) 400
Regression
Coefficients?
Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 779 .169 4.607 .000

social -.069 .029 -.105 -2.408 .016

rest .595 .047 .548 12.763 .000

value .295 .043 .305 6.851 .000
a. Dependent Variable: intent

Model Summary®
Adjusted R Std. Error of the

Model R R Square Square Estimate Durbin-Watson
1 7202 .518 515 51725 1.961

a. Predictors: (Constant), value, rest, social

b. Dependent Variable: intent



ANOVAP

Model Sum of Squares df Mean Square F Sig.

1 Regression 112.868 3 37.623 140.620 .000?
Residual 104.879 392 .268
Total 217.747 395

a. Predictors: (Constant), value, rest, social

b. Dependent Variable: intent
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Impact of Destination Image on Malaysia Tourists’ Loyalty Behavior
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ABSTRACT

Retaining the loyal visitors is highly crucial for generating the revenue in tourism
destination as well as reducing the marketing expenses, this empirical study has been
designed to primarily explore destination image factors that motivate Malaysia tourists to revisit
Hatyai city and to identify the key destination image factors that affect Malaysia tourist's
destination loyalty behavior. The results of this study indicated that “destination attractiveness”
“social interaction” and “cost/price/value” were the most important destination image and travel
motives for Malaysia tourists to revisit Hatyai city. Concerning Malaysia tourists loyalty
behavior, the result reveals that destination image as “destination attractiveness” “social
interaction” and “price/value/cost” predicts Malaysia tourists’ destination loyalty behavior with
R? = 58.9%.

Introduction

In Thailand, the international tourism industry is played a more important role to
develop the Thailand economy for long time ago until now. This industry has contributed
income to GDP of Thailand more than decades. Thailand has rich natural resources such as
sea sides, waterfalls, mountains, and caves, in order to observe natural phenomena, and they
also visited manmade sites, such as Buddhist temples, castles, palaces, and old buildings to
appreciate their historic and aesthetic value that shows the uniqueness cultural resource made
Thailand as a tourist destination international that visitors intent to visit. According to the World
Tourism Organization, Thailand has been considered as one of the top three most popular
tourist destinations in Asia. It contributes to the gross domestic product (GDP), the total
contribution of Travel & Tourism to GDP THB3,178.8bn (21.9% of GDP) in 2017 (World Travel

and Tourism Council, 2017).



Liberal Arts and b~ ¢

Figure 1 Direct Contribution of Travel & Tourism to GDP

Tourists to Thailand (2017) : Country of Origin

Thousands
1] 2,000 4000 6000 8000 10,000 12,000
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Figure 2 Tourist Arrivals to Thailand by Nationality in 2017

The country providing the most tourists to Thailand was China, with around 9,806
million in 2017. Malaysia came in a distant second with more than 3,355 million, and Japan,
third with 1,544 million.

Positioning Thailand as the Maiaysia tourist destination. The popular destination of the

Malaysian tourists is Hat Yai city. Hat Yai is a prosperous city located in the lower South. It is
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the center for trade, economy, higher education, cultures, tourism transportation, with easy
access to downtown. Hat yai is located 60 kilometers from the Malaysian border (Bukit
KayuHitam- Sadao Border). Hat Yai international airport is the major southern hub airport in
Thailand. This is a chance for the city of Hat Yai to attract especially tourists from neighboring
Malaysia who can travel back and forth and also stay overnight in the short weekend. Malaysia
tourists, which is the biggest accounted more than 75%, followed by Singapore tourist and
Indonesia tourist. There are research study found that more than 10 million of Malaysian
tourists have had experience traveling to Thailand about 6,578,142 people, accounting for
60.7%. According to their travel planning in the next 2-3 years of Malaysian tourists, for the
experienced group travels to Thailand, most of them still have plans to return to visit again
83.2% of the respondents and for the first visit group their intention to revisit accounted for
80.1% of the respondents. The purpose of research was to answer the research question what
is the motivation factors to make the Malaysian tourist to revisit Hat Yai as the destination,
what the key factors that affect Malaysia tourists’ destination loyalty behavior?
Literature Review

Destination image is one of the most researched topics in tourism due to tourist
destination images influence the decision making behavior of potential tourists.

Defining Destination Image

The image of a destination varies with different individual perceptions and can be

analyzed from different perspectives.
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Table 1 Selected Definitions of Destination Image

Author

Definition

Hunt (1971)

Impressions that a person or persons hold about a state in

which they do not reside

Lawson and Bond-Bovy (1977)

An expression of knowledge, impressions, prejudice,
imaginations and emotional thoughts an individual has of a

specific object or place

Crompton (1979)

the sum of beliefs, ideas and impressions that a person has

of a destination

Assael, (1984)

“the overall perception of the destination that is formed by

processing information from various sources over time”

Embacher and Buttle (1989)

Ideas or conceptions held individually or collectively of the

destination under investigation

Echtner and Ritchie (1991)

he perceptions of individual destination attributes and the

holistic impression made by the destination

Gartner (1993) (1996)

Destination images are developed by three hierarchically

interrelated components: cognitive, affective, and conative

Baloglu and McCleary (1999)

An individual's mental representation of knowledge, feelings,

and global impressions about a destination

Murphy, Pritchard, and Smith
(2000)

A sum of associations and pieces of information connected
to a destination, which would include multiple components of

the destination and personal perception

Bigné et al. (2001)

The subjective interpretation of reality made by the tourist

Kim and Richardson (2003)

A totality of impressions, beliefs, ideas, expectations, and

feelings accumulated toward a place over time

In order to better understand the concept of destination image, Echtner and

Ritchie (1993) gave four suggestions for conceptualizing and measuring destination image: 1)

destination image has to be viewed as having attribute based and holistic components, 2)

these components have functional (tangible) and psychological (abstract) characteristics, 3)

images range from common and functional to unique, and 4) a combination of structured and

unstructured methodologies should be used in order to identify the destination image.
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Figure 3 An illustrative example of four components of destination image

In line with Echtner and Ritchie (1991), the operationalization of destination image
should incorporate apart from attributes also holistic impressions. Destination image is complex
and multiple, it is not static, and changes depend on time and space, the previous studies from
1999 - 2016 gave operationalization and measurement of the tourist destination image. The
variety of attractions and natural resources is the most mentioned as the destination image in

previous researches (see table 2).
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Table 2 Measurement scales and literature sources (1999 — 2016)
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Table 3 Attributes Used by Researchers to Measure Destination Image

FUNCTIONAL (physical, measurable) Number of Studies

A Variety of destination 1
Natural resources 11

Safety and security 10

-
o

Food and restaurant

Local infrastructure/ transportation
Nightlife entertainment
Accommodation

Budget travelers

Cultural and Historical attractions
Shopping Facility

Traditional & Festivals

Outdoor activities

Climate

Souvenir

Facilities

Price value

Cleanliness and Hygiene

N N W W w A O O 0 O O O © O

Experience value in tourism

Access

—_

Spa

-

Beautiful Scenery

—_

Hospitality & Friendly people

N

Service Quality

Y Restful and Relaxing 1
PSYCHOLOGICAL

Total number of studies referenced is 20
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Research Methodology

Population in this study was Malaysian tourists who revisited Hat Yai city, there were
201 Malaysian tourists who are willing to be respondents. Recommended sample size for
conducting exploratory factor analysis, Guilford (1954, p. 533) suggested that N should be at
least 200 cases (in MacCallum, Widaman, Zhang & Hong, 1999, p84; in Arrindell & van der
Ende, 1985; p. 166).Gorsuch (1983) and Kline (1994)suggested sampling at least 100
subjects. Comrey and Lee (1992) provided the following scale of sample size adequacy: 50 —
very poor,100 — poor, 200 - fair, 300 — good, 500 — very good, and 1,000 or more — excellent.

A self-administered survey questionnaire was developed to identify factors influencing
repeat visitation to Hat Yai. The survey instrument was mainly aimed at identifying the
underlying dimensions of visitors' revisit intention. A convenience sampling approach was
employed to collect data in top destinations of Hat Yai, 200 self-administered questionnaires
distributed. A four-part self-administered survey focused on Malaysia's tourist travel behavior to
Hat Yai, destination attributes, tourists’ perception on destination loyalty, and demographic
variables of the respondents. The attribution items were assessed, using a 5-point Likert scale
from 5= most to 1= least . In the second part of the questionnaire, respondents were asked to
indicate their agreement with image of Hat Yai. Likewise, in the subsequent part, respondents’
perceptions on destination loyalty were assessed. The last part posed questions on
respondents ‘background; the demographic profiles included age, gender, income, education,
and occupation. Data were analyzed using computer software package in three steps. First,
the findings were profiled by socio-demographic and travel characteristics. Second, a factor
analysis using principal component method with varimax rotation was run to identify underlying
dimensions of each set of 23 destination attributes, descriptive statistics were used to compute
the mean scores for each of tourists’ perceptions on destination loyalty items. Finally, multiple
regression analysis to predict the key factors that affect Malaysia tourists’ destination loyalty

behavior.
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Research Findings

Table 4 reports the demographic characteristics of the respondents.

Table 4 Respondents’ Demographic Characteristics

Variable Description Frequency Percentage
Gender Male 90 45%
Female 11 55%
Age Less than 25 years 64 32%
25-34 years 58 29%
35-44 years 56 28%
45-54 years 15 %
55-64 years 8 4%
More than 65 years 0 0
Education Lower than High School 33 16%
High School 75 37%
Bachelors’ Degree 84 42%
Higher than Bachelors’ Degree 9 5%
Occupation Student 71 35%
Retirement 5 3%
Private/Government sector employee 84 42%
Merchant/Business Owner 27 13%
Housewife 9 5%
Less than 1,000 RM 57 28%
1,001-2,000 RM 19 10%
Averaged revenue 2,001-3,000 RM 65 32%
3,001-4,000 RM 25 12%

More than 4,001 RM 35 18%
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Table 5 Malaysia Tourist Travel Characteristics

Variable Description Frequency Percentage

Number of

Visits 2-3 times 100 50%
4-5 times 43 21%
More than 5 times 58 29%

Purpose of Visit Rest and relaxation 147 73%
Visiting relatives and friends 14 7%
Business reasons 22 1%
Sports and recreation 9 5%
Health 3 2%
Religious reasons 5 2%

Source of

Information Medias (television/magazines/newspapers) 19 10%
Internets 58 29%
Friends or relative 85 42%
Agents or tour companies 13 6%
Book or magazines about tourism 8 4%
Tourism Authority of Thailand 17 9%

Transportation »
Private Car
Train 93 46%
Bus/Coach 2! iiE
50 25%

Van 21 10%
A Plane 10 5%
Other 6 3%

Table 5 reports travel characteristics of respondents, majority of them visit Hatyai 2 —
3 times (50%), travel by private car (46%), the purpose for rest and relax (73%), the
information from friends/relatives (42%).
Factor Analysis of Destination Image

To identify the underlying dimensions of destination image of repeat visitors, a

principal component factor analysis was carried out to group the destination attribute items with
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common characteristics. The Barlett's Testof Sphericity shows statistical significance with the

Kaiser-Meyer-Olkin value of .924, Reliability analysis (Cronbach's alpha) was calculated to test

the reliability and internal consistency of each factor and a cut-off point of 0.4 was used to

include items in interpretation of a factor.

Table 6 Factor Analysis of Destination Image

Statements Factor Communalities ~ Eigenvalue Variance Mean SD a
loading

Destination Attractiveness 9.815 49.074 398 0874 093

Good shopping possibilities 0.807 0.69

Rest and relaxation 0.803 0.675

Entertainments 0.736 0.674

Varieties of special event/Festivals 0.718 0.705

Facilities for tourism information 0.703 0.697

Food/Drink/Restaurants 0.693 0.6

Information access 0.68 0.593

The quality of accommodation 0.676 0.626

Good souvenirs 0.662 0.589

Scenery/Natural Attraction 0.621 0.567

Spa/Massage/Medical/Health 0.582 0.482

Social Interaction 2.233 11.164 337 1.4 0.93

For business reasons 0.899 0.865

Visiting relative and friends 0.894 0.856

Attending a conference, meeting, 0.833 0.804

seminar and exhibitions

Sports activities 0.813 0.76

Price, Value, Cost 1.454 7.27 3.74 907 087

Costs of travel and living 0.762 0.695

Local transportation service 0.745 0.681

Easy to get to/Close to home 0.741 0.635

Safe city 0.732 0.681

Interesting cultural and historical 0.684 0.625

attractions

Total Variance

67.51
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Table 6, reports that the factor analysis of 19 destination attributes resulted in three
factor groupings, which accounted for 67.51% of variance. The factor groupings of destination
attributes were “Destination Attractiveness”, “Social Interaction”, and “Price, Value, Cost".
“Destination image” was the most important destination attribute for repeat tourists which
explained 49.07% of the variance (eigenvalue is 9.82).

Descriptive Statistic Analysis of Tourists’ Perception on Destination Loyalty

A descriptive statistical analysis was applied to identify the most important dimensions
of tourists’ perception on destination loyalty. As showed in Table 7, the statement of “l intend
to revisit Hat Yai in the future” obtained the highest mean value (4.11), followed by “Encourage
friends and relative to visit Hat Yai (4.07), If | had to decide again | would choose Hat Yai as
destination again” (4.05), | would like to visit Hat Yai more often (4.04), and Hat Yai is the

priority choice in future travelling (3.99).

Table 7 Descriptive Statistical Analysis Malaysia Tourists’ Perception on Destination Loyalty

Statements Mean SD Cronbachd
If I had to decide again | would choose Hat Yai as destination again 4.05 0.817 0.942
Encourage friends and relative to visit Hat Yai 4.07 0.834
| intend to revisit Hat Yai in the future 4.11 0.893
I would like to visit Hat Yai more often 4.04 0.879
Hat Yai is the priority choice in future travelling 3.99 0.837

Table 8 Factors affecting Malaysia Tourists Destination loyalty behavior.

DVDestination Loyalty Behavior

v B Beta Sig
Destination Attractiveness 0.802 0.71 .000
Social Interaction -0.152 -0.227 .000
Price, Value, Cost 0.223 0.215 .001

F statistics = 92.617
R Square = .589
Adjusted R Square = .582
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Conclusions

This paper has investigated and presented the influential factors of Malaysia tourist
revisit Hatyai. The empirical results of this study highlight the key factors influencing repeat
visitors to return to Hat Yai. It provides the ground to understand what motivates repeat visitors
regarding revisit intention. Destination attributes that reflect Hat Yai as a tourist destination
were examined. In this sense, “destination attractiveness”, “social interation” and price, value,
cost. The main factors to revisit Hat Yai, “destination attractiveness” was the most important
factor for repeat visitors of Hat Yai.ln terms of destination loyalty, this study reveals that
destination attractiveness, price, value, cost is positively significant to tourists destination
loyalty behavior in other word Social interaction is negatively significant to tourists destination
loyalty behavior. This result supports by the study of Hsiao-Ming Chang, Chin-Lung Chou and
Wen-Chih, Yen (2017) which found attractiveness of the destination influences tourists' loyalty
to destinations.

Implications

Because the attraction is the tourists choose the main influencing factors of tourism
destination. This study found that destination attractiveness has a positive influence on tourists'
loyalty to destinations. In addition, support for tourism research confirms the attraction
predicfors of destination loyalty.
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